
 

 
 
 

New items for this week in RED

AIG 
Check out our new, market-leading premium rates on face amounts of $500,000 and above plus other great news. The 
higher bands on Select-a-Term just got more competitive nationwide and in New York! Select A term 
 
Take Us With You - Retire Stronger Site Optimized for Any Device 
Same great content with an updated look and a responsive design that adapts to any size, no matter the device. As always 
- no user ID or password is required. All you need is an internet connection. Go to RetireStronger.com for updated 
Infographics—customize compelling facts for conversation starters, campaign in a Box Materials—deploy grab and go 
promotional programs immediately, and more. 
Income Annuities will Decrease July 24th 
 
Banner/L&G 
Advance Notice on Web Quoting 
You've been asking for it and it's almost here - quoting via the web without needing to download software!  We've 
estimated that it will be available in August. Learn more.  

Use this flyer (LAA 2248) at your next broker meeting to kick off discussions about prospecting for A-LIST Term sales and 

identifying producers who are already in the right market to branch into A-LIST Term presentations.  Don't forget:  A-LIST 

Term begins as a "census" sale. Securing a census provides enough information to make a presentation. 

 

Global Atlantic 
Lifetime Foundation vs The Competition (repeat entry) 
Lifetime Foundation can illustrate one of the most competitive premiums on the market today while offering a new 
approach to lifetime guarantees. Download the attached marketing piece to see how our premiums and targets stack up to 
our competitors.  
 
Lincoln 
Older parents and grandparents can help satisfy an important planning need for their children and grandchildren, while 
leaving a lasting legacy. Look in your book for clients who may be gifting annually to their children or have contributed to a 
529 for a grandchild. Here’s an example of how annual gifting can help fund LTC protection for the next generation and 
beyond. 
 
John Hancock 
John Hancock Vitality members love that they can order an Apple Watch Series 2 for as little as $25 by exercising 
regularly.  But did you know that it’s also a great conversation starter, lead generator, and relationship builder for 
you?  Watch this short video to learn more about this great benefit. 
 
 Minnesota 
$99 per Month Can Protect a Lifetime of Dreams 
Just $99 per month can leave a lasting financial legacy for children and grandchildren. By purchasing a permanent life 
insurance policy, parents and grandparents can protect a lifetime of dreams at a minimal cost, while locking in insurability. 
All it takes is $99 per month. Learn more. 
 
National Life Group 
If you already have the app, the FlexLife II Quick Quote capability will be automatically available. If not, getting and using 
it is simple: Apple IOS Google Play 
 
Nationwide 
Weekly Economic Review and Outlook Monetary policy decisions were plentiful last week as the European Central Bank 
(ECB) and the Bank of Japan (BoJ) held policy meetings. While the tenor from global central banks is gradually shifting 
toward less accommodative, there has been more talk than action so far. Both the ECB and BoJ left their benchmark rates 
and asset purchase programs unchanged in July. Read more in this week’s report.  

North American\ 
Give your clients something to talk about 
Share the new white paper on the “Sandwich” generations, and help your clients have the sometimes difficult but 
necessary conversations about their finances that they could be avoiding. 

http://blogs.mutualofomaha.com/express/index.php/2017/07/25/the-new-tla-eapp-is-here/?utm_source=07192017&utm_medium=email&utm_campaign=Express&utm_term=subscriber
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2FRetireStronger.com&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2FRetireStronger.com
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fapp.e1.aig.com%2Fe%2Fes%3Fs%3D1811892392%26e%3D18451%26elqTrackId%3D95beca11f24741858db5a12349810efc%26elq%3Dfd5a92bdd51e43e4b1aa04a1e66d5c7a%26elqaid%3D2838%26elqat%3D1&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fapp.e1.aig.com%2Fe%2Fes%3Fs%3D1811892392%26e%3D18451%26elqTrackId%3D95beca11f24741858db5a12349810efc%26elq%3Dfd5a92bdd51e43e4b1aa04a1e66d5c7a%26elqaid%3D2838%26elqat%3D1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=https%3A%2F%2Ft.e2ma.net%2Fmessage%2F781a8%2Fr8qlzo&id=14416&viewers_email=cristina%40ocbis.com&dest=https%3A%2F%2Ft.e2ma.net%2Fmessage%2F781a8%2Fr8qlzo
https://t.e2ma.net/click/bogfab/jyhd4h/ffkntj
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fsalesandmarketingtoolbox.dmplocal.com%2Fmain%2Findex.php%3Faction%3Dt%26tag%3DDownload%253A%2BIUL2105%2B%252801-17%2529%2B%2BSpotlightOn%2BLifetimeFoundationvsCompetition%2BFlyer%2B%255BUpdated%253A2017-01-10%2B13%253A13%253A40%255D%26id%3D7690%26viewers_email%3Dryan%2540ida-national.com%26dest%3Dhttp%253A%252F%252Fsalesandmarketingtoolbox.dmplocal.com%252Fmain%252Findex.php%253Fp%253Dcollateral2.render_pdf%2526downloadable%253Dtrue%2526email%253Dryan%252540ida-national.com%2526c2_cart_item_id%253D1073%2526profile_email%253Dkeaton.schut%2540gafg.com%2526track%253D1%2526utm_source%253Ddmc%2526utm_medium%253Demail%2526utm_content%253DCkxRDCMNUgRPV1lHUV0WVFxMAAtb%2526utm_campaign%253D7690%253APDF%2BMailer&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fsalesandmarketingtoolbox.dmplocal.com%2Fmain%2Findex.php%3Faction%3Dt%26tag%3DDownload%3A%2BIUL2105%2B%252801-17%2529%2B%2BSpotlightOn%2BLifetime%20Foundati%20onvsCompetition%2BFlyer%2B%5BUpdated%3A2017-01-10%2B13%3A13%3A40%5D%26id%3D7690%26viewers_email%3Dryan%2540ida-national.com%26dest%3Dhttp%3A%252F%252Fsalesandmarketingtoolbox.dmplocal.com%252Fmain%252Findex.php%253Fp%253Dcollateral2.render_pdf%2526downloadable%253Dtrue%2526email%253Dryan%252540ida-national.com%2526c2_cart_item_id%253D1073%2526profile_email%253Dkeaton.schut%2540gafg.com%2526track%253D1%2526utm_source%253Ddmc%2526utm_medium%253Demail%2526utm_content%253DCkxRDCMNUgRPV1lHUV0WVFxMAAtb%2526utm_campaign%253D7690%3APDF%2BMailer
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=Here%26rsquo%3Bs+an+example&id=14522&viewers_email=jo%40ocbis.com&dest=https%3A%2F%2Fcampaign.lincolnonlinemarketingcenter.com%2FRapid_Email_2_Extended%2FFlex%2520Pay%2520-%2520a%2520lasting%2520gift%2520opportunity%2520-%2520EmailD-LFG-A7CE9F31%2Fryanhansen_ryan%3Futm_campaign%3Dwebsite%26utm_source%3DOMC%26utm_term%3DEMail%26utm_medium%3DProduction
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fplayers.brightcove.net%2F342952139001%2FEJLlNcTqe_default%2Findex.html%3FvideoId%3D5206412101001&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fplayers.brightcove.net%2F342952139001%2FEJLlNcTqe_default%2Findex.html%3FvideoId%3D5206412101001
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fcl.exct.net%2F%3Fqs%3D57369bdf06a2506588153d3f3a363482025692751167685b3f4e77ee7e7f10e994e2d207dd4968122c252b3d2bb137699880489678278f14&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fcl.exct.net%2F%3Fqs%3D57369bdf06a2506588153d3f3a363482025692751167685b3f4e77ee7e7f10e994e2d207dd4968122c252b3d2bb137699880489678278f14
http://nationallife.us8.list-manage.com/track/click?u=70c57a8d8268c8fdd5a0ed27f&id=987bee6b37&e=73144d167d
https://www.youtube.com/watch?v=sa1l2XVQDr0
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fd31hzlhk6di2h5.cloudfront.net%2F20170724%2F1f%2F37%2Fe3%2Faf%2F3b4c8880283bf3515ff80d05%2F7.24.2017_NWEconWeekly_NFM-9898AO.7.pdf&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fd31hzlhk6di2h5.cloudfront.net%2F20170724%2F1f%2F37%2Fe3%2Faf%2F3b4c8880283bf3515ff80d05%2F7.24.2017_NWEconWeekly_NFM-9898AO.7.pdf
http://app.bronto.com/t/l?ssid=21990&subscriber_id=andaftizlrqvecjakfjaqmqxliaabli&delivery_id=amudiqcdwoejfmmlartkazzfdnfabid&td=rHyAqy2WP0iwogWaRzVe1woZcKwsL_Bp9lH0L9-SzVBlfU4wO7RVYhEK-sWYpB0iYE5sz4WnrMr3MydQsDNnqHHxhEll2BjOA_uimUQZKE9zv7qfwZ7aT7_h3H8a8pfNoDIGKHCap_ToWsSs6qjVyQogO1OuV6G14kqEhcM5BvIvW-FvvOc-DkcpLyah7Lt-rkwdk43C46jCLYDiaPldYp4mIWDc0veu3FKuf3XHouLLWRRvFNFbdRcFwYl8TDpi2F6u6UPkSosdXL4mXTRklmHhN_GMbEDd_R


 
 
High Impact Marketing white papers offer  
ideas to help grow your business 
Looking for new ideas for your business in the new environment? Our series of High Impact Marketing white papers can 
help: 

 Standing out in a digital marketplace 

 Marketing to beneficiaries and future business owners 

 Optimizing the initial client meeting 

 How to convert satisfied clients into raving fans 

Introducing:  Legacy Optimizer 
North American is pleased to announce the addition of a new Indexed Universal Life insurance product to our 
competitive portfolio effective August 1, 2017. 

 Download the bulletin to learn more about product highlights, marketing materials, product details, 
webinar dates, and more! 

Prudential 
Buy-Sell Marketing eKit (repeat entry) 
The Buy-Sell Marketing eKit  provides educational and marketing resources to help you understand how life insurance fits 
into the various business planning needs of your clients. 
Our new report gives strategies, ideas, and insights that can help you tap into the increasingly diverse multicultural market 
and position your business for long-term growth. Read More 
 
Closing the Retirement Income Gender Gap 
Prudential's newest report provides insights that can help employers improve the retirement security of all their employees, 
while also achieving better business outcomes. Access the Full Report 
 
Protective 
Interest rates may be on the upswing, but that’s not necessarily good news for your retirement savings. Those bonds you 
might call your “safe assets” are actually losing value as interest rates move up. Learn more.  
 
SBLI 
For $1M and Over Cases, We Offer Your Agents Extraordinary Competitiveness  
For cases $1,000,000 and over for 20 and 30 year terms, we’re in the top 3, 93%¹ of the time, and #1, 57%¹ of the time! 
Now, your agents can use our competitive prices to connect with prospects, across all ages, and target the 20 and 30 year 
markets. Click here and find out how we’ll earn your agents’ loyalty when they throw us their next large case! 
 

United Farm Family 
Introducing a new SmartSelling brochure - Term For Mortgage Protection! This agent-only selling aid provides statistics 

about the mortgage industry and highlights the benefits of having term life insurance to cover an outstanding mortgage. In 

addition, there's information about the products in our term portfolio, the guarantees available, and the term sales tools 

available to use with your clients! 

Click here to download now!  Product availability varies by state and issue age. 

United of Omaha 

These are just two of the many reasons Cassandra Watson chooses Mutual of Omaha for her LTCi clients. Learn why this 
second-generation long-term care specialist never hesitates to recommend Mutual of Omaha to her clients and why she 
can always count on our LTCi products to fit their needs. 
Watch Video 
New Term Life Answers eApp 
Our Term Life Answers eApplication will be updated on July 22, 2017. Please submit all applications (including all 
signatures) by July 21,2017.  
A new Term Life Answers eApplication will be available on July 22, 2017 for all states, except California. To avoid delays in 
policy issue, please submit all your applications (including all signatures) by July 21, 2017. 
In California the full eApp must be submitted (including all signatures) by July 21, 2017. On July 22, 2017 only the Speed 
eTicket (drop ticket) process will be available in California. The new full TLA application is pending state approval. 
An Opportunity for an Upsell on Term Life Answers 
With our new Upsell Program, we offer clients an opportunity to increase their coverage after their term policy has been 
approved.  
How Will Your Clients' Retirement Expenses Get Paid? 
Learn about a planning strategy that gives your clients additional options to consider - even if their retirement savings runs 
out.  
 
For producer use only. Not intended for use by the general public. 

http://app.bronto.com/t/l?ssid=21990&subscriber_id=andaftizlrqvecjakfjaqmqxliaabli&delivery_id=amudiqcdwoejfmmlartkazzfdnfabid&td=OHNW6xZAAAzLgHKZ4CqFvwwu4QXhoe_nMlQ-q3TT1sBmY6lByS9dNdMYnG4KwPf66O_QdFtl_ezE74mkY9Gj25oDEyY5S6OfqfRAR5taJi4GcnitF-uBse66Eyti4EVjaw4FxqOOZAk7p88TIXIEi0wr1S5QghbHBmfKteXlYv7_XGGCae4wt7Wlool1mM2tzvB9Qjpl19rspQueWHy3DDxupIqimelz8VOldoVcf9IlDI1nCIWQpxTVQLC2SiYJdZO13YDT0VV6Oue6drcvcOMzjcoAffiSOT
http://app.bronto.com/t/l?ssid=21990&subscriber_id=andaftizlrqvecjakfjaqmqxliaabli&delivery_id=amudiqcdwoejfmmlartkazzfdnfabid&td=QyNSYQmivree70iST8bnjgyq3n2DIrC0OygV7Nl4Pc4TLAjYYdxz4UbKCjUIpN8EVyz_6phrQZjLxAU8ST1noqcbBfreCV8TkMtSRlG8eOZBn74zgHfhhiezxGA51kYU6vHsyFPhkpxmd5g-4wBPTs0lSE3tMgLMZJufdR5pvk-RWMURT72xtNt18SCy_m5lzx3hmzGHmPvMLGv6huSKqWK6lwnWC0D6Nw5_jR7-xWy79mPlQzCRjZXvIVrx5T7cNfu3-_BNU_J6zZzKeeI8p5SCdA4adCRGfFflg7tGGZraoICzFrO_SESA
http://app.bronto.com/t/l?ssid=21990&subscriber_id=andaftizlrqvecjakfjaqmqxliaabli&delivery_id=amudiqcdwoejfmmlartkazzfdnfabid&td=U0_ZNPYod2yoNExSB_Li1AH99-ITfhCS7VOrMSj0RhNl7ajQWd14Z8v7-mCrbxxjyY8bTCUDPOFE1NP_yAadKMpRq9hSDsVW68TkdZJKeB6KjCSt9fQ92OuGgemyJP7l5_6fLb72cJ07nUdlROYO6YoMPuRq2e2XNlDyJwpFEO1UG5GqB1bW5rBHdVqVDRVNIKrNmbKCVn_BFJRw5iFRGCmvrZDfNK8vF1UFsSTVM1zUcBstKTysRCi4jQkFxzaTplK1Lytg88kRj1Jna7LX-hp6o4Ym3LJphO
http://app.bronto.com/t/l?ssid=21990&subscriber_id=andaftizlrqvecjakfjaqmqxliaabli&delivery_id=amudiqcdwoejfmmlartkazzfdnfabid&td=lfCLAE5Bm5mGOj35Ey5B5g-1fzWfnlOwwNJdieU_UDRZ7_IfehMH7i3tI4fF7tIuE6anB68NyyL5NKoNC9f5Uehd7DlCc6530jVn-B82VygMPaQREUvPJDSdwUxcypbrBa_GFP_ifMadyT7LmsRk28d1pHR4e274zMoouaUdKY7aGhi7qhHuCRxWFfvqbz1F4LqCCORyZ9qRw5AvqKQBliLMX7LSwiUSdV9gA-VWtXdTYdvH-DXCMD3fsfvt_AMVKdfM22Us0i0K_ExDQg9BcyvP8ocY2TDMFN
http://app.nalife.northamericancompany.com/e/er?s=1232628782&lid=1186&elqTrackId=756A9DCED53883F114F4963E88FCB9B7&elq=45e0e81f35614ce08a52c77359c3f926&elqaid=1152&elqat=1
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fpages.e.email-prudential.com%2FLE-7-17-BuySell%2F&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fpages.e.email-prudential.com%2FLE-7-17-BuySell%2F
http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fpages.e.email-prudential.com%2FLE-7-31-OpsMulti%2F&id=14416&viewers_email=cristina%40ocbis.com&dest=http%3A%2F%2Fpages.e.email-prudential.com%2FLE-7-31-OpsMulti%2F
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http://www4.dmpemail1.com/ida/main/index.php?action=t&tag=http%3A%2F%2Fwww.sblibrokerage.com%2Fwp-content%2Fuploads%2F2017%2F05%2F17-1045.pdf%3Futm_source%3DNMO%2BList%26utm_campaign%3D5a89175fd9-EMAIL_CAMPAIGN_2017_05_05%26utm_medium%3Demail%26utm_term%3D0_058f6e99f5-5a89175fd9-275233665&id=14297&viewers_email=jo%40ocbis.com&dest=http%3A%2F%2Fwww.sblibrokerage.com%2Fwp-content%2Fuploads%2F2017%2F05%2F17-1045.pdf%3Futm_source%3DNMO%2BList%26utm_campaign%3D5a89175fd9-EMAIL_CAMPAIGN_2017_05_05%26utm_medium%3Demail%26utm_term%3D0_058f6e99f5-5a89175fd9-275233665
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